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Election Campaign Ad

Instructions:

You will be creating an ad to support or oppose one of the campaigns happening in our Civic Mirror country. Please note: if you are making a smear ad, keep it tasteful and focus on the issues at hand. Discrediting someone’s opinions does not mean you may act irresponsibly as a digital citizen. If you’re unsure about your idea, then make a support ad to stay on the “safe” side of things.
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Group Size: You make choose to work alone, in partners, or in a group of up to 5 people. Please ensure you keep workloads proportionate to the number of people in your group (ie. an individual could make a poster, partners a brochure, and a large group could make a movie).

Format:

Your media piece may appear in any format! Consider some of the following:

· Radio slot

· Campaign poster

· 30-60 second T. V. ad

· Glogster Poster

· Informational Brochure

· Other (have your teacher approve it first)
Considerations:

Visit some of the following websites to see how ideas are promoted in the media before brainstorming your ad:

· http://www.adweek.com/
· http://liberal.ca/


· http://conservative.ca/


· http://ndp.ca/


Process:
Like the writing process, you must show evidence of brainstorming, outlining, and editing of your ad during class and upon the submission date.

Due Date: 







Evaluation:

	Criteria
	R
	Level 1
	Level 2
	Level 3
	Level 4

	Process
	
	· Disproportionate workload for group size

· Little brainstorming / outlining and editing
	· Somewhat appropriate workload for group size

· Some brainstorming / outlining and editing
	· Appropriate workload for group size

· Evident brainstorming / outlining and editing
	· Group members have gone above & beyond

· Great brainstorming / outlining and editing

	Creativity
	
	· Little effectiveness in presentation of message

· Cliché design
	· Somewhat effective presentation of message

· Conventional design
	· Effective presentation of message

· Creative design
	· Innovative presentation of message

· Very creative design

	Knowledge
	
	· Weak presentation of issues

· Message is unclear
	· Fair presentation of issues

· Message is bland and oversimplified
	· Good presentation of issues

· Message is simplified
	· Thorough presentation of issues

· Message is simplified and effective

	Overall Impressions
	
	· Poor sense of unity

· Little persuasion
	· Fair sense of unity

· Fairly Persuasive
	· Good sense of unity

· Persuasive
	· Great sense of unity

· Very Persuasive





Dieter Ram’s 10 Principles of Design


http://www.vitsoe.com/en/gb/about/dieterrams/gooddesign


Good design is innovative


Good design makes a product useful


Good design is aesthetic


Good design makes a product understandable


Good design is unobtrusive


Good design [appears] honest


Good design is long-lasting


Good design is thorough, down to the last detail


Good design is environmentally-friendly


Good design is as little design as possible











